<Table of Contents>

Overview of the Automobile Aftermarket

1. Overview of the Automobile Aftermarket oo 3
2. Market Environment of Automobile Aftermarket <o 4
3. Size of Automobile Aftermarket -« o 6
(1) Areas related to automObiles -+ v e 6
(2) Areas related to components and aCCESSOIIES ««++«x+xrrrrrrrrrrreniiin 7
(3) Areas related t0 MAINENANCE -+ v rrrrrrrrrr 9
(4) Areas related to infrastructure and SErVICES -« « v v 10
4. Business Performance in Automobile Aftermarket « oo 11

1. Used Cars

1. Market SCale e 17
2. Distribution 0f USed Cars v 20
3. Trends in the Used Car BUSINESS e 23
4. Trends in PUrchasing BUSINESS «««++«++vrereresiiniinii 29
5. Results of Consumer Surveys (How Purchasing Shops Have Been Used) -+ 32
[Business performance of 8 major used card dealers] - oo, 34

2. Car Auctions

1. Market SCal@ « veveveeviiii 37
2. Market Trends
(1) Trends over the past deCade -+« -« w e v 38
(2) Trends over the Past fEW YEarS: -« e, 40
(3) Business issues and dir€Ctions -« - e v 43
[Business performance of 8 major car auction COMPAanies] -+« reereereeerennnnnn. 50

3. Automobile Leasing

1. Market SCal@ «  vevrveeviiri 53
2. Trends According to the Type of Companigs: oo 58
3. Trends in AUtOMODIlE LEASING:««+++ e vrvrrerieisss 60
4. Circumstances of Automobile Leasing to Individuals: -« 65
5. FULUIE DITECLIONS v rrrvrrrrerrnrrnetttnttiit st 67
[Business performance of 26 major auto leasing companies] -« o veeerennnin. 70

4, Car Rental Business

1. MAFKEE TIENAS «+voeeeererriiiiiiiii i 75
2. MArket Size: oo 77
3. Results of Consumer Survey (Car Rental) - 80
[Business performance of 3 leading car rental companies] -« e 81

5. Automobile Products

L IMIAFKET SHZB e v vrrerrene ittt 85
2. MaArKet TIENMS «revererrrrrrrett 92
3. Expansion of Used Automobile Products BUSINESS -+« eevenvnine 101
4. Results of Consumer Surveys (Automobile Products, Used Automobile
Productg) ............................................................................................................ 104
(1) Consumer behavior when purchasing automobile products ««««« v 104
(2) Impressions of automobile products ShOpPS:««+««+wrverven 106
(3) Usage of used automobile product ShOPS <+« veereeenn 108
[Business performance of 5 major automobile product wholesaling
manufacturers] ....................................................................................................... 110
[Business performance of 2 major automobile product wholesaling and
retail Companies] ................................................................................................... 111

[Business performance of 3 major retail companies] -« v 112



6. Repair Components
L. MaArKet TIENES « vvrrerrrrerrietiiiii i
2. IVIATKEE SHZE: v veerreee ettt
[Business performance of 27 major automobile component wholesaling
COMPANIES] +++++e v rertreree et

7. Recycled Parts (Findings of the research in 2003)
D USEA PAITS: rererrrerrenstmnnsetitniets
2. REDUIIT PAITS v rerrerererrteiiiii
3. The Future of Recycled Parts: v

8 Automobile Service Industry
1. MArKEt TrENAS «rvvererrrerrrmtiinii
2. Market Data of Automobile Servicing -«
3. Business Operations in Automobile SErVICINgG -« v
4. Results of the Consumer Survey (Regular Checkup, Compulsory
Automobile Inspection, Light Sheet Metal and Repair WOrks) «««ooevvervennes
(1) Car Owners’ Usage of Business Categories for Check-up Service,
and Expectations ..........................................................................................
(2) Car Owners’ Usage of Business Categories for Automobile
Inspection Services, and EXPECtatioNns « v
(3) Car Owners’ Usage of Business Categories for Light Sheet Metal
Work, and Expectations ...............................................................................
(4) Car Owners’ Usage of Business Categories for Repair Services, and
Expectations ................................................................................................

9 Automobile Maintenance Equipment
L. MArKet TIENAS +vevererrerrrteetntiin i
2. Market SIze: oo
[Business performance of 4 major automobile maintenance
tools/equipment dealers] -« v v

10 Automobile Insurance
L. MArKEt TIENAS +eevererrerrreeernntietn
2. Market SIZe o vttt
3. Major Players and INduStry Data: -« e,
4. Findings from the Consumer Survey (Voluntary Automobile Insurance):«+----
(1) Users’ interest in voluntary automobile insurance: -
(2) Current state of voluntary automobile insurance purchase and
method of purchage ......................................................................................
(3) Opinions and requests to automobile insurance company
(Open_ended questions) ...............................................................................

11 Gas Stations
L. MaArKet TIENES «vvvrerrrerrieiiiiiii e
2. IVIATKEE SHZE: v veerreer ittt
[Business performance of 21 major companies operating gasoline
SEALIONS] v verer e

12 Parking Lots
1. IMIAPKEE SHZE: + vvvrrrreeeteiniiiiii e
2. BUSINESS ACTIVITIES +++vrrrerrrerrnietiiitiiiiii s
3. FULUIE DIFECLIONS +vxrrrerrerrsmsrtntritttiaisiitti it
[Business performance of 10 major companies operating parking lots] ««+«+oee



<Index: Charts and Tables>

Overview of the Automobile Aftermarket
1. Overview of the Automobile Aftermarket oo 3
2. Market Environment of Automobile Aftermarket
3. Size of Automobile Aftermarket

Areas related to automMODIlE: v vvevrvnis i 6
Parts and 8CCESSOMES  wrrvreresesrir i 7
Parts and accessories (Auto products and COMPONENES)  «eoeververimni 8
IVLRINTEEIIANCE v+ e evveerte ettt ettt 9
Infrastructure  Other SEIVICES -+ v vrrrrrniiiii 10
4. Business Performance in Automobile Aftermarket
Business performance (profitability) by category v 11
Transition of sales by business category (INdex) -+« v 12
Transition of profit ratio by business Category «« v v 13

1. Used Cars

The number of registered used cars (new, transferred and change of user): .o 17
Used car-related StatiStiCs: -+« v 18
Flow chart of used car distribDUtion -« e 20
Status of used car distribution (Expressed in approx. NUMbBErs in 2003):«-:«-eeveeesieninninn 22
Operations of major used car-related COMPANIES -+« «vrevrrvrrvniii s 25
No. of cars sold by major used car dealers -« e 28
No. of used card sold by used car dealers affiliated with manufacturers’ dealers -« 28
No. of registered used cars by ManUFaCIUrer -« oo 28
Operations of major used car purchase-related COMPANIES «+««++vrrvrrvrrns 30
Companies operating major purchasing dealer Chains -+« e 31
No. of cars purchased by major purchasing dealer chains -« e, 31
Results of Consumer Surveys (How Purchasing Shops Have Been Used)
Did you check the purchasing price of your old car? oo 33
How did you diSpose your old Car? -« e 33
Recognition of old car purchasing dealers «««-+ v, 33
Intention to use car purchasing dealers -« oo 33
Business performance of 8 major used car dealers -« 34

2. Car Auctions

Automobile ownership and registration/Status of QUCTION -« vvvvrvnn 37
SEALUS OF QUCTION +rerrrrerrrrrernretin i 42
No. of cars displayed/No. of successful biddings/Transition of rate of

successful b|dd|ngs ............................................................................................................... 42
Agreed price ......................................................................................................................... 42
Forecast of the number of cars to be displayed at aUCLIONS -+ v 45
Number of used cars Without registration -« v 46
Number of cars displayed at auctions by group of auction COmMPANIES: -« 47
Business description of major auction-related COMPANIes «««« v, 48
Major auction related COMPANIES «:«+xrvrerrrsis 49

Business performance of 8 major auto auCtion COMPANIES «++««+«++xrrmrrrrrrnrnni s 50



3. Automobile Leasing

No. of cars contracted for 1€aSING -+« v 53
Ratio of leasing contracts to the total NeW Car SAlES -+« v 54
Ratio of cars leased to the total number of cars owned: -« oo 55
Total no. of cars owned and no. of cars leased -+« v 56
The number of cars owned for leasing by type of Cars « v 57
The number of cars owned by JALA member companies by type of busingss «-«-.oovveen 58
The number of cars owned by JALA member companies: Percentage ratio

by type OF DUSTNESS -+« +v v v veer et ettt 58
The number of cars owned by JALA member companies by type of cars -« 59
ME&AS by [8aSING COMPANIES «+++wvrrrrrrrrerrraesii 62
The number of cars owned by major 1easing CoOmMPAnis «+« -+ veevrsinn 63
Corporate group of 1easing COMPANIES -+« «++wvrrrrrrin s 64
No. of cars owned by JALA member companies for leasing to CONSUMErS «-«++wevvevverenie 66
Percentage ratio of the number of cars owned by JALA member companies

TOr 1€8SING 10 CONSUMIBIS: ++++++veeeeeirsiitii 66
Demand forecast of auto leasing (no. of cars owned for [easing) -« v, 68
Growth rate of auto leasing, and real GDP of Japan -« e, 69
Business performance of 26 major auto 1easing COMPani@s: -« -« xrrerrrenienn, 70

4. Car Rental Business

No. of cars owned for rental v 77
The number of cars for rental owned by major car rental COMPANIES ««++««+vereerernnnn 78
Degree of dependence of construction companies 0N rented Cars:«« -« v, 79
Results of Consumer Survey (Car Rental)

Usage of rental cars in the past four t0 five Years s 80
Business performance of 3 leading car rental COMPanies -« 81

5. Automobile Products

Transition of market size of commercially available automobile products «--«oovveeieninn 87
Domestic shipment value of commercially available automobile products by category - 88
Major automobile product manufacturers by Category v 90
Automobile supplies and equipment sales of 12 automobile manufacturers: ..o, 91
APARA: Managerial data of member COMPAnIies -+« v 96
APARA: Percentage breakdown of member companies’ sales by category oo 97
Major automobile product shop chain: N0O. 0f ShOpPS e, 98
Shops affiliated with tire manufacturers: NO. 0f ShOPS «++evveeein 99
Development of additional operations of major service station brands: -« 99
Business types of major automobile-related retailers oo 100
Aftermarket retail operations of major automobile manufacturers: ..o 100
Retail market size of used automobile products oo 101
Major used car product shop chains/The number Of StOres: -« v 103
Results of Consumer Surveys (Automobile Products, Used Automobile Products)

(1) Consumer behavior when purchasing automobile products -« v, 104

(2) Impression of automobile product SNOPS -+« vrrevvr 106

(3) Usage of used automobile product ShOpS: -+« e 108
Business performance of 5 major automobile product wholesaling
INANUTACTUIEIS «r v rerrerrrerttestst et a e e 110

Business performance of 2 major automobile product wholesaling and retail



Companies ........................................................................................................................... 111
Business performance of 3 major retail CompPanies <« e 112

6. Repair Components

Estimate of shipment value of repair COMPONENES -+ wrvvvveiimnni 117
Method of calculating average cost to sales ratio of automobile repair
Components per Shop ......................................................................................................... 117
Repair components: Domestic shipment (FOr referance) -« v, 118
Business performance of 27 major automobile component wholesaling
Companies ........................................................................................................................... 120

7. Recycled Parts

Classification of USed Parts ««« v 125
Definition of Recycled Parts v 127
Recycled Parts Distribution NEtwWOrK -« e 127
Recycled Parts SNIPMENt ««eovvr 128
Used Parts DiStriDULIon -+ «ovvvevrsi 129
Rebuilt Parts DiStribUtion -« oo 129
USE OF RECYCIEH PATES  +++v+svssrsseeseististitii 130
Major Rebuilt Parts SUPPIIErs oo 131
Advantage of Car Repair with Recycled Parts in INSUrance ««« oo, 133
Schedule of Introduction of the Automobile Recycling Law: o, 134
Basic Gist of the Automobile Recycling Law oo 135
Recycled Parts Sales by AUTOMEKES «ovrvvrvrririi 136

8. Automobile Service Industry

Size of Automobile Service Market -« o 141
Service Revenue by type of Job: v 142
Average Service Revenue per Establishment oo 143
The Number of Service Establishment by Type of BUSINESS -+« vvvvvvvniin, 144
The Number of Automobiles Passed Vehicle INSPECtion - v, 145
The Number of Automobiles Passed Vehicle Inspection by Method of

|nspecti0n ........................................................................................................................... 146
Average age of automobiles by type of Cars: 147
Average length of automobile use by type of cars v 147
Major Vehicle Inspection Chains: The Number of Franchisees o, 148
Tubasa System’s BuSiness OPerations «« -« v 149
Promotional Strategies of Japan Automobile Promotion ASSOCIation v 151

Results of the consumer survey (Regular checkup, compulsory automobile
inspection, light sheet metal and repair works)
(1) Car Owners’ Usage of Business Categories for Check-up Services, and

Expectations ................................................................................................................. 153

(2) Car Owners’ Usage of Business Categories for Automobile Inspection
Services, and EXPeCtation v 154

(3) Car Owners’ Usage of Business Categories for Light Metal Works, and
Expectations ............................................................................................................. 154

(4) Car Owners’ Usage of Business Categories for Repair Services and
Expectations ............................................................................................................. 155



9. Automobile Maintenance Equipment

Sales of Automobile Maintenance Tools and EQUIpMENt -« +ovvvvvni, 160
Business performance of 4 major automobile maintenance tools/equipment
RIS v v e et et 162

10. Automobile Insurance
Status of Voluntary Insurance (1) (Auto Insurance + Mutual Aid Traffic

Accident |nsurance) ............................................................................................................ 166
Status of Voluntary Insurance (2) (Voluntary automobile insurance only) . ..coooovvivenienn 167
Insured Ratio with Voluntary Automobile Insurance (Voluntary insurance

on]y) .................................................................................................................................. 168
Status of Compulsory Insurance (1) (Insurance + Mutual Aid) oo 169
Status of Compulsory Insurance (2) (Compulsory Auto Insurance only): .o 170
Major Non Life INSUFANCE GrOUP « -« xrrrrrrrmrnin 171
Major Direct Sales Automobile Insurance COMPANIES -+ werrerrerrrrnn 171
Subsidiary Non-Life Insurance Company of Major Life Insurance Companies::«-««-«-...... 171
Number of Non-Life INSUrance AgGENCIES:«+««+ e 172
Financial Statement of the Group Companies of The General Insurance

Association of Japan ........................................................................................................... 172
Theft INSUrance: LOSS Paidl « v vervsini 172
Automobile Thefts and Crime-Arrest Ratio = 173
Status of Traffic ACCIAENTS v vvvrvrvr 174
Seat Bt USE RALE  «rrrrrrrerreriritiiiiiii 175
Results of the consumer survey (Voluntary automobile inSUrance) -« .o 177

11. Gas Stations

New Gas Station Business Development by Oil Wholesalers -« v 182
Car Accessory Stores operated by Oil Wholesalers v 182
Sales Volume of Gasoline and Diesel Oil/Number of Gas Stations -« 183
Status of Market Entries from Other INdUSEFIES oo 184
Historical Transition of Gross Profit of Gasoline Retail (yen/litter) -+ 184
Historical Change of Crude Oil Price -« 185
FUET PFICE TranSition - e veerveeieeiiiniiiiiis i 185
Business performance of 21 major companies operating gasoling stations:««««««-vevvene 186

12. Parking Lots
Classification of parking facilities by the Parking Lot Law: -+, 192
Business Structure of Parking Lot Operation « v 193
Business performance of 10 major companies operating parking lots -« oovviinins 197



